- “How did you
get that great

looking proposal
together so fast?”
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A new way to

To win the game of business
you need to get people’s
attention.

And no matter what you
have to say, how you
say it often makes

Quality you can see. Dot-
matrix impact printers repro-
duce text or graphics at
anywhere from 72 to 144 dots per
— inch with a clatter

that will

the strongest, rattle
most lasting anyone’s
impressions. nerves.
That’s why LaserJet
Hewlett- printers use
Packard Laser- advanced
Jet printers are laser tech-
the first choice nology to

of those who
choose to put their best
foot forward.

Laser]et printers use a new gen-
eration of printing technology.
They’re proof positive that a
job can still be done better,
faster and less expensively.

resolve an amazing 300 x 300
dots per inch at less than 55
decibels. That’s no louder than
the sound you'll make turning
this page.

The difference will be as
obvious to your customer’s eyes

Market Penetration

Since introduction in 1976, the product |
geographic arcas. In fact, the only quarter
when the rate of penetration stalled as a res
competitor. .

All regions are contributing to this growtl
experiencing'a growth in market penetration
three quarters, the Southern Region has inc
in the previous year. Figure 2a compares Soy

O Western Region
23% of total sales (
9% growth over
previous year. 1

This would indicate that the increased effl
proved successful. No other elements were a

Impact on Profitability ‘

After expenses for the new dealer program
Region. In other regions, profits have held s



kfiew the game.

as it is to your own. Business
correspondence has a more
polished, professional look.
Newsletters approach typeset
quality — at a fraction of the
cost. Graphics are crisp and
precise.

as experienced tremendous growth in all
to-quarter exception occurred Q1-Q2 1980,
It of the $.35 coupon offered by the leading

, especially the Southern Region, which is
far greater than industry average. In the last

sed at a rate twice that of the same period
hern Region with sales in other regions.

Speed you can measure. The
letter-quality printer that taught
you new meanings for the word
patience probably crawls along
at 12 to 50 characters per sec-
ond. If you're lucky enough to
own a “high-speed” dot-matrix
impact printer, you've seen it
jog off reports at somewhere
around 150 characters per
second.

HP LaserJet printers are rated
at eight pages per minute (or
about 400 characters per second).

In less than a minute

you can

print a report that took any-
where from four to ten minutes
on an impact printer.

Savings you can count. With
LaserJet printers, there are no
broken print wheels, twisted
ribbons or tangles of con-
tinuous form paper to mess
with. Just bond paper (or
printed letterhead, forms,
envelopes or transparency film)
and an inexpensive toner cart-
ridge. The math works out to
far less than comparable costs
for impact printers.

So if you're still using slow,
loud and troublesome dot-
matrix or daisy-wheel impact
printers, spend a few minutes

reading the next few pages.
You'll discover a new way to
win the game.
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Eastern Region
20% of total sales
6% growth over
previous year.

Southern Region
30% of total sales
13% growth over
previous year.

Figure 2a Percent of total sales by region
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How Laser]e

software 1nto

You already know that LaserJet
printers are very compatible
with your work place.

You'll also be pleased to know
how well they operate with just
about every brand of software.

That'’s because over 300
software manufacturers have
worked hand-in-hand with
Hewlett-Packard engineers to

Professionq]
Word Processor

make sure that their programs
take full advantage of the
LaserJet printers’ capabilities.
Innovation instead of
emulation. Instead of merely
emulating dot-matrix or letter-
quality impact printers as many
imitators do, LaserJet printers
use a sophisticated HP Printer
Command Language that allows
you to use a variety of fonts in

documents, draw detailed
graphs and charts, merge text
with graphics and store forms.

MicroPro

'ASY WORD PROCESSING YOU'LL NEVER OUTGR

Spreadsheet.



